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Introduction. In the sustainable development of tourism, the development of the market
for tourism services is gaining momentum. It is known to us that the tourism services market is a
front that develops demand and supply between those who buy and sell tourist products. The
market for tourist services is considered complex, in which sales are most often carried out
through vosticians.

In the modern tourism market, the economy of the value of Tourism and sales is highly
dependent on the value of tourism, in which the exchange of tourist resources and funds occurs
and ensures the movement of the market, as a result of which the circulation of money will
benefit tourism activities from the economic side.

Literature analysis and Methodology. Tourist business has a positive effect on the
economy of any state, Region, District. Judging by the estimates of economists, cash receipts
from it are in circulation from 3 to five times a year. Despite the large demand for funds, it is
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much more profitable to invest capital in the tourism sector, since these funds justify themselves
relatively quickly, in addition to bringing more investments in foreign currency. Currently,
revenues from tourism in Uzbekistan are increasing at a high rate [1].

The tourism services market needs management on the basis of constant development and
control, in which scientific and rational planning only then will Tourism be able to bring great
economic benefits to the state and positively affect the development and environmental
environment of society[2].

In recent years, the concept of sustainable tourism has gained great importance. Experts
recommend adopting the principles of sustainable tourism, such as preserving natural and
cultural resources, involving the local community, and reducing the impact of tourism on the
environment, according to the World Tourism Organization. [3].

Tourism is a powerful catalyst for the economic development of developed and developing
countries, ensuring the flow of foreign currency and investments, contributing to the rapid
growth of areas close to it. helps solve the problems of employment and increases the country's
reputation in the world community. With much less spending when comparing with other
industries, it is possible to ensure that a large amount of currency comes in the tourism sector [3].

Results. Currently, there are the following important functions of the tourist market
(Figure 1).

In the modern tourism market, the economy of the value of Tourism and sales is highly
dependent on the value of tourism, in which the exchange of tourist resources and funds occurs
and ensures the movement of the market, as a result of which the circulation of money will
benefit tourism activities from the economic side.

In the function of delivering a tour product to tourists, tourists are allocated funds to satisfy
their material and intangible preferences, as a result of which the income that comes to tourist
subects is spent on restoring the production force of the tourist market workforce.

Regarding the last muxum function, the type consists of a form of completion of the
process, from the production of the product to the transaction with intermediaries in the middle
and the payment of tourists to it by requesting this type of product.
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The tourist market, which has its own characteristics, consists of the following (Figure 2).

In the tourism services market, depending on the ratio of demand and demand to one,
tourist enterprises (cocktail tour operators) set a price for their products and, depending on the
market structure, increase or reduce the reach of tourist products to the market.

It is known to us that in the tourist market there is a concept of substitutionality, which is
due to the peculiarity of the tourist market. The property of cross-referencing the components
contained in the tourist product is known as substitution. For example, the vehicles of the
transport service included in the tour package can be replaced depending on the desire of
customers (Plane, Bus, Train, etc.). It is necessary to insist that the application of the substitution
depends on the possibility and potential of the tourist enterprise, and by applying this, it will be
possible to provide a more qualitative service to the customers of the tourist market.

! Developed by the author
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Figure 2
Features of the tourist market?
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One of the most important features of the tourist market after the substitution is its
complementarity. It is known to us that complementarity i.e. concentration it is when buying a
product in the tourist market that the product leads to the purchase of another. For example, a
tourist who buys placements will be forced to buy other types of services, that is, after staying in
the workshop, he will use food and transport services, as well as other types of entertainment
Services.

Tour operators in Uzbekistan, taking into account the substitutional and complementary
characteristics of the tourist market when drawing up tour packages, use of it can lead to an
increase in the level of satisfaction of tourists with the quality of services. Therefore, we think
that it is necessary to take into account these features in order to increase the development of the
tourist market in our country.

It is worth noting that the efforts on the development of tourism in our country are not
going ineffective. For example, at the international summit of Halal in Travel — Global Summit
2022, the city of Samarkand was the winner of the Islamic heritage destination of the Year award
and the emerging Muslim city of the Year award. Uzbekistan has also entered the top ten in the
world Muslim Travel Index, published annually by CrescentRating . In addition, Tashkent and
other cities of our country were included in the list of cities to visit this year, insisting on
numerous foreign media. From year to year, the development of the tourist market in our country
is growing at the level of Caesars. But one thing should be noted that the development of tourism
in the world during the Covid 19 pandemic is much more lame just as the coronavirus pandemic
in our country in 2020-2021 has had a huge negative impact on the tourism industry. However,
in 2022, tourism in Uzbekistan was revived again, and 3 million foreign tourists visited our
country in the first 8 months of 2022. Mostly foreign tourists visited from neighboring
Kazakhstan, Kyrgyzstan and Tajikistan.

% Developed by the author
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Table 1.
Tourists visiting in the first 8 months of 2022 are in the cross section of states®

In cross-sectional States

Ne Countries Number (person).
1 Kazakhstan 716.7 thousand
2 Kyrgyzstan 675,1 thousand
3 Tajikistan 637 thousand
4 Russia 247,2 thousand
5 Germany 8,0 thousand

6 USA 6,3 thousand

7 France 5,2 thousand

8 Great Britain 4,7 thousand

9 Spain 2,5 thousand

In 2019, Uzbekistan had 6.748 million visitors, up 125 percent (5.346 million) from 2018
statistics. Lock downs occurred in 2020 and 2021 due to the coronavirus pandemic, and tourism
has caused significant damage to the services market. In 2022, the number of tourists coming to
our country exceeded 5.2 million (figure 3). The increase in tourists coming to our country from
day to day leads to an increase in demand in it for the development of the tourist market.

Figure 3
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Summary. Due to the attention paid to tourism in Uzbekistan, the demand for quality
tourist products in the tourist market is also increasing. In addition, the reforms being carried out
in New Uzbekistan in hozr will not leave the eyes of the world and will increase the number of
tourists coming to this country. An example of this is the XI session of the organization of
Islamic Cooperation, which took place in Baku City, on March 1, the city of Khiva of our
country was declared the capital of the Islamic world in 2024.

A popular tourist market is the tourist market, in which the customers of this type of
market organize a small number of tourists, mainly VIP (very important person) guests are
provided with tourist products, and in this market mainly exclusive, inclusive and expensive
specific services are provided, and additional high-level services are also provided, depending on
the demand and wishes of tourists.

In Individual tourist markets, tourists determine their direction on their own. Tourists who
visit this type of tourist market for business purposes and people who love unplanned tours are
often appreciated. Tourists of this type buy goods based on their wishes, interest and prime time.

The changing trend of tourism services in Uzbekistan is changing for the better, and this is
due to the efforts made to develop tourism in our country.
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